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CURRENT SITUATIONS OF MSM 

 70% of HIV/AIDS patients are MSM in Tokyo 

 Various types of sensitization have been implemented for 

MSM at targeted places such as gay bars and night clubs 

around Sinjuku, Shinbasi, Ueno and Asakusa. 

 

 

 

 

 

 

 

   

The ways of interactions 

between young gay and 

gay communities have 

become diverse as internet 

is widely used and some 

don’t go to such places 

targeting gay customers as 

mentioned above 



CHALLENGES 

 It is said that HIV test rates among MSM who don’t go 

to commercial facilities can only reach up to one third 

(1/3) of the ones for those who regular customers. 

 

 It is necessary to sensitize MSM who don’t actively 

interact with gay communities more effectively  

    in order to prevent new HIV infected patients and  

    AIDS patient. 

 



SURVEY OBJECTIVES AND IMPLEMENTATION  

 To understand current situations of dating service 

websites or bulletin boards for smartphones targeting 

MSM 

 To develop the TMG websites for smartphones as a trial 

 To compare the number of accesses by using 3 types of 

banner ads on bulletin boards for MSM 

 To suggest the methods in order to sensitize MSM more 

effectively through various channels as well as websites 

Survey was conducted to search for more effective 

ways of raising awareness among MSM in Tokyo and to 

consider the TMG‘s future strategies. 

 

 

 

 

 



OVER VIEW OF THE SURVEY  

(1) The actual situation of MSM related websites 

     We conducted a survey to know the actual  

   situation of the 10 smart-phone based websites. 

 

 

 

 

 

 

(10 MSM-related websites) 

 1) Cool Boys  

 2) Cool guys  

 3) Bulletin board to seek gay sex friends  

 4) Nine monsters  

 5) KOMENS TV  

 6) G-press 

 7) Big Men  

 8) G click  

 9) Gay work    

 10) STAGPASS 

 

There were characteristics of each website, 

users’ background such as, age, the number 

of followers, creative 

ex.) 

Nine monsters 

 Followers:15,428 

 Register one’s preferences and     

 people who meet the registration   

 conditions are displayed 

 Age: over 18 years 

 Function: to find friends around 



OVER VIEW OF THE SURVEY  

(2) Creation of  banner advertisements (ads) 

     We created and placed 3 types of  banner ads for   

   the websites on a dedicated websites after  a click  

   on the banner ads. 

 

 

 

 

 

 

①Have you taken HIV  

    testing yet? 

②Let’s know about HIV/AIDS 

   correctly  

③Resolve your anxieties 

    about HIV/AIDS here 



 

 

 

 

 

Results  (February 22 ～March 29 2017) 

The accesses of banner ads   There were 5,624 accesses 

   average 165 per day                ① Nine Monsters  2,027 persons                    

   largest    239 per  day        ② Cool boys              947 persons  

                                                      ③ KOMENS TV       734 persons   

About the each banner ads, there was hardly any difference. 

 

    

 

    

MSM-RELATED WEBSITES  



OVER VIEW OF THE SURVEY  

(3)Operation of a dedicated website and analysis data 

      We created a dedicated website that people could   

     access on their smart-phones, after clicking the     

     banner ads mentioned and the users were allowed  

     to be a select group of respondents. 

  
“HIV/AIDS: Recommendation for early HIV testing!”  

 -Basic knowledge on HIV/AIDS 

 -Routes of HIV infection  

 -Prevention 

 -Information on testing and counselling 

 -What will happen, if infected? 

 



 

Site overall configuration diagram 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

What is HIV/AIDS？ 

How do I get Infected？ 

How to prevent sex infection？ 

Where can I get tested and ask for 

advice？ 

What will happen, if I am  

infected？ 

TMG HIV Testing Information WEB 

TMG Minami-Shinjuku HIV Testing and Counselling Office 

HIV Testing and Counselling Map in Japan 

The link to another websites 

ＭＳＭ-related website 

10 site 

 
ＭＳＭ-related website 

「HIV早期検査のすすめ」
東京都福祉保健局

HIV/AIDS Recommendation for 

early HIV testing 

 

Quiz 

Questionnaires 

Top page of dedicated website 

placed banner 

click 

The websites were linked  

with each other  

SITE OVERALL CONFIGURATION DIAGRAM  



HIV/AIDS: Recommendation for early HIV testing 

Quiz about HIV/AIDS  

Questionnaires : age, gender, place of 

residence  and sexual orientation to 

understand users’ background 



HIV/AIDS: Recommendation for early HIV testing 

1)Basic knowledge on HIV/AIDS 2)Routes of HIV infection  



HIV/AIDS: Recommendation for early HIV testing 

3)Prevention 4)Information on testing and counselling 



HIV/AIDS: Recommendation for early HIV testing 

5)What will happen, if infected? 

 

 

 

 

 

Results  (February 22 ～March 29 2017) 

The  accesses of dedicated website 

   Ｔhe top page : 5,976   5,630 persons 

   1)Basic knowledge: 300, 293persons    

   2)Routes: 349, 339 persons 

   3)Prevention:  358, 346 persons 

   4)Information test : 503, 493 persons  

  5)If infected: 460,442 persons 

 

The moves to another websites 

    Tokyo HIV Testing Information : 

          223, 209 persons 

    Minami-Shinjuku HIV Testing Office: 

            97,    95 persons 

     HIV Testing  Map in Japan 

            51,    50 persons 

 

 

 

 

    

 

 

    



SUMMARY OF QUESTIONNAIRES ON THE 

DEDICATED WEBSITE 

◎Percentage of each website  

     Nine Monsters  59.9%, cool boys 15.2% 

◎Gender:  male   96.5% 

◎Age group:  20’s 26.5%  30’s 21.9%  40’s 26.2% 

◎Place of residence : Tokyo 23 wards 36.5% 

  Tokyo outside 23 wards  9.2%,  Tokyo area 28.1% 

◎Transmission category: Same-sex sexual contact 77.7% 

     Both-sex sexual contact 15.8% 

◎HIV testing: 

      Have been tested before : 55.4% 40’s 76.5% 50’s 59.5% 

      Have never been tested :  41.5% 10’s 82.4% 20’s 56.5% 



THE CONSIDERATION 

〇 It is important to choose the website that high click  

    rate can be expected.  

〇 Among young people, there were a few HIV test    

  recipients.  

〇 It is necessary to make it easy to access information. 

 Post a banner ads on a popular and famous web site.    

 It is important for banner clicked users to access the    

 information that TMG wants to provide easily because  

 they don’t view the website deeply. 



COMBINED AWARENESS-RAISING ACTIVITIES 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

           Collaboration between Internet and brochures 

Incentives to stores 

 

 

Users of MSM-related websites 

Dedicated website 

Target for HIV/AIDS raising awareness 

 Users of MSM-related 

shops 

Readers of MSM-related 

magazines 

Dedicated Testing and counselling office websites 

Brochure 

advertisement     distribution 

 



MEASURES BASED ON THIS SURVEY 

    We will create and place banner ads of  “ TMG  

    Minami Shinjuku HIV testing and counselling 

    Office” on MSM-related  website. 

                  

           

 

   

 



BROCHURE FOR MSM 



THANK YOU  SO MUCH 

FOR YOUR ATTENTION 
 


